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Disclaimer

All rights reserved ©.
This ebook was designed and written by Marc Roche and Macson Bell Coaching ©.

This eBook has been written for information purposes only. Every
effort has been made to make this eBook as complete and
accurate as possible. However, there may be mistakes in

typography or content. Also, this eBook provides information only

up to the publishing date. Therefore, this eBook should be used
as a guide - not as the ultimate source. The purpose of this eBook is to educate.

The author and the
publisher do not warrant that the information contained in this
eBook is fully complete and shall not be responsible for any errors
or omissions. The author and publisher shall have neither liability
nor responsibility to any person or entity with respect to any loss
or damage caused or alleged to be caused directly or indirectly by
this ebook. This eBook offers information and is designed for
educational purposes only. You should not rely on this
information as a substitute, nor does it replace professional
medical advice, diagnosis, or treatment.
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INTRODUCTION

Good communication is key in the business world. The
words we use can change how people see things and
make them more likely to agree with us. For anyone
wanting to speak more powerfully at work, it's
important to use strong and persuasive words. This list
will give you words and phrases that can help you
communicate better and convince people more easily.
Whether you're trying to make a deal, explain an idea,
or lead a group, using the right words will help you get
your message across more clearly and make a stronger
impact.
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HOW TO USE THIS LIST

To make the most of this list, follow these simple
steps:

STEP ONE: Read Through: Start by reading the list to
get familiar with the words and phrases. Understand
their meaning and the feeling they convey.

STEP TWO: Practice with Examples: Each word or
phrase is accompanied by an example sentence. This
shows you how you can use it in real-life situations.
Read these sentences aloud, paying attention to how
the word or phrase fits into the context.

STEP THREE: Create Your Own: Once youTe
comfortable, try to make your own sentences using
the words or phrases. This will help you remember
them and make them a natural part of your vocabulary.
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STEP FOUR: Role-play: If you can, practice with a
friend or colleague. Have conversations where you
both try to use the words and phrases. This will help
you get used to using them in real conversations.

STEP FIVE: Use in Real Situations: Begin integrating
these words and phrases into your daily professional
interactions, whether it's in emails, meetings, or
presentations. Notice the reactions and adjust based
on feedback.

STEP SIX: Review Regularly: Every now and then,
come back to the list and refresh your memory. As
with any new skill, repetition is the key to mastery.

Remember, the goal isn't to force these words into
every conversation but to use them when they fit
naturally. Over time, you'll find that they help you
communicate more persuasively and with greater
impact.
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FAQS ABOUT PERSUASIVE LANGUAGE

1. What is persuasive language?

Answer: Persuasive language refers to the words, phrases, and
techniques used to convince or influence an audience to see
things from a certain perspective or to take a particular action.

2. Why is persuasive language important in professional
settings?

Answer: In professional settings, persuasive language can help
convey ideas clearly, win over clients, negotiate deals, lead teams
effectively, and position oneself as a confident decision-maker. It
aids in making one's point convincingly and rallying support
around an idea or course of action.

3. Isn't using persuasive words manipulative?

Answer: Persuasive language is a tool. How it's used depends on
the intentions of the speaker. If used ethically, it's a means of
effective communication. However, if used deceitfully, it can be
manipulative. It's important to always be truthful and have the
audience's best interests at heart.

BY MARC ROCHE & MACSON BELL COACHING
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FAQS ABOUT PERSUASIVE LANGUAGE

4. Can persuasive language techniques be used in writing?

Answer: Absolutely! Persuasive language is not limited to spoken
words. It can be effectively employed in written communications
like emails, reports, proposals, and marketing materials to convey
ideas compellingly.

5. Are some people naturally more persuasive than others?

Answer: While some individuals may have a natural knack for
persuasion, it's also a skill that can be developed and refined over
time. Understanding your audience, practicing active listening,
and expanding your vocabulary are all ways to become more
persuasive.

6. How can I become more persuasive?

Answer: Becoming more persuasive involves understanding your
audience's needs and perspectives, using persuasive vocabulary,
practicing active listening, and building credibility. Continuous
learning, practicing, and seeking feedback can also enhance your
persuasive abilities.

BY MARC ROCHE & MACSON BELL COACHING
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FAQS ABOUT PERSUASIVE LANGUAGE

7. Can overusing persuasive language backfire?

Answer: Yes, if used excessively or insincerely, persuasive
language can come off as aggressive or inauthentic, potentially
causing mistrust. It's important to strike a balance and use
persuasive techniques appropriately and genuinely.

8. How does culture impact the effectiveness of persuasive

language?

Answer: Different cultures may have varying perceptions of
what's persuasive or appropriate. What's convincing in one
culture might not be in another. It's important to be aware of
cultural nuances and adapt your communication style
accordingly.

9. Does body language play a role in persuasion?

Answer: Definitely! While language is vital, non-verbal cues like
body posture, facial expressions, and tone of voice also play a
significant role in how your message is received and perceived.

10. Are there any universal persuasive phrases or words that
work in all contexts?

Answer: While some words and phrases are generally effective,
the impact of persuasive language often depends on the context
and audience. It's always essential to tailor your message to the
situation and the people you're communicating with.
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90 PERSUASIVE PHRASES

"Consider this
perspective..."

"Have you thought
about..."

"Research has shown..."
"Based on my
experience..."

"Imagine if..."

"It's a win-win situation."”
"What if I told you..."

"I understand where
you're coming from, but..."
"Studies suggest..."

"Here's an alternative
view..."

"Beneficial"

"Proven”

"Experts agree..."
"Value"

"Trustworthy"

"I'm sure you'll agree..."
"Let's find a common
ground."

"How about we
compromise..."

"It's in your best interest
to..."



"Guaranteed"
"Endorsed"
"Time-tested"
"According to statistics..."
"Results-driven”

"I hear you, and..."
"First and foremost..."
"I'm confident that..."
"Efficient”
"Cost-effective”

“Let me assure you..."
"Top of the line"

"Join the many who..."
"Advantageous”

"Why not give it a try?"
"From another angle..."
"In the long run..."

"Leading experts recommend...

"A small change can..."

"You deserve the best."
"There's no harm in..."
“Solution-oriented"

"The evidence points to..."
"Customized for your needs"
"Top-performing”

"Don't miss out on..."
"Superior"

"It makes sense to..."
"Strategically speaking..."
"In your position, I would..."
"It's a no-brainer."
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EXAMPLES

Consider this perspective: "Consider this perspective: by
going green, companies not only help the environment but
also attract eco-conscious customers."

Have you thought about...: "Have you thought about the
benefits of a plant-based diet?"

Research has shown...: "Research has shown that students
who read regularly perform better in school."

Based on my experience...: "Based on my experience, early
morning workouts are the most effective."

Imagine if...: "Imagine if we had a world without any
pollution."

It's a win-win situation. "By volunteering, you help others

and also gain valuable experience. It's a win-win situation."
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What if I told you...: "What if I told you there's a way to double
your savings in a year?"

I understand where you're coming from, but...: "I understand
where you're coming from, but there are newer studies that
provide different insights."

Studies suggest...: "Studies suggest that meditation can help
reduce anxiety."

Here's an alternative view...: "Here's an alternative view: what
if companies saw employees as investments rather than
expenses?”

Beneficial: "Implementing a regular exercise routine is highly
beneficial for our health."

Proven: "This method is proven to yield better results."
Experts agree.... "Experts agree that sleeping at least 8 hours a
day is crucial for mental health."

Value: "The value of this antique piece will only increase over
time."

Trustworthy: "We've been in business for over 20 years,
making us a trustworthy choice."

I'm sure you'll agree...: "After seeing the data, I'm sure you'll

agree with our conclusion."
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Let's find a common ground. "We have our differences, but
let's find a common ground to resolve this issue."

How about we compromise...: "You handle the graphics, I'll
write the content. How about we compromise that way?"
It's in your best interest to...: "It's in your best interest to
consider this insurance plan."

Guaranteed: "Our product comes with a one-year guaranteed
warranty."

Endorsed: "This skincare line is endorsed by top
dermatologists around the world."

Time-tested: "Our recipe is time-tested and loved by
generations."

According to statistics.... "According to statistics, 70% of

customers prefer online shopping over traditional retail."
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Results-driven: "Our company adopts a results-driven
approach to ensure client satisfaction."

I hear you, and...: "I hear you, and I think adding your
suggestions would improve our plan."

First and foremost...: "First and foremost, safety is our top
priority."

I'm confident that...: "I'm confident that we can reach a
mutually beneficial agreement."

Efficient: "This software is highly efficient, cutting down our
processing time by half."

Cost-effective: "Choosing solar energy is a cost-effective
solution in the long run."

Let me assure you...: "Let me assure you that your concerns
will be addressed promptly."

Top of the line: "Our new model is top of the line, featuring
the latest in tech innovations."

Join the many who...: "Join the many who have switched to

our service and experienced its benefits."
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Advantageous: "The merger would be advantageous for both
companies."

Why not give it a try?: "Our trial package is free. Why not give
it a try?"

From another angle...: "From another angle, this challenge is
an opportunity for growth."

In the long run...: "Investing in this project will be more
profitable in the long run."

Leading experts recommend.... "Leading experts recommend
this book for understanding economic trends."

A small change can...: "A small change can make a significant
difference in how we perceive challenges."

You deserve the best. "With all your hard work, you deserve
the best vacation."

There's no harm in...: "There's no harm in exploring all the
options before making a decision."

Solution-oriented: "Our team is solution-oriented, always

finding innovative ways to tackle problems."
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The evidence points to...: "The evidence points to a positive
correlation between diet and mental health."

Customized for your needs: "Our packages are customized
for your needs, ensuring maximum satisfaction."
Top-performing: "This is our top-performing product of the
year, with over a million units sold."

Don't miss out on...: "Don't miss out on our limited-time
offer!"

Superior: "Our material is superior in quality, ensuring
longevity and durability."

It makes sense to...: "Given the circumstances, it makes sense
to postpone the event."

Strategically speaking...: "Strategically speaking, entering this
market now will give us a competitive edge."

In your position, I would...: "In your position, I would consider
all the potential outcomes."

It's a no-brainer. "With these benefits at this price, it's a no-

brainer to choose our service."
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BUSINESS ENGLISH MADE EASY

EXECUTIVE COMMUNICATION
CLUB

Sign up for our FREE Executive Communication Club training emails!
Get your FREE Access Pass here:

https://www.macsonbell.com /free-toolbox-sign-up-form

Thank you for reading.
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ASSERTIVENESS TRAINING 101

ACCESS THIS DIGITAL RESOURCE HERE:
HTTPS://WWW.MACSONBELL.COM /FREE-

TOOLBOX-SIGN-UP-FORM
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